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Marina Bay Sands® is Asia’s leading destination for business, leisure and entertainment, delivering once-in-a-
lifetime experiences. Located in the heart of Singapore’s Central Business District, Marina Bay Sands’ iconic
design and multi-dimensional offerings have transformed Singapore’s skyline and its tourism landscape since
it opened on 27 April 2010.

The destination offers a luxury hotel, state-of-the art convention and exhibition facilities, theaters, world-class
entertainment and the best shopping and dining in the region. The three hotel towers are crowned by the
spectacular Sands SkyPark® on the 57" story.

Destination highlights

e Conveniently located in the heart of the Central Business District and 20 minutes from Changi Airport.

¢ Hotel: The Marina Bay Sands hotel has three 55-story towers with 2,561 luxury rooms and suites. The
three towers are capped by the Sands SkyPark, which offers 360-degree views of Singapore’s skyline. It
is home to restaurants, lush gardens, an infinity edged swimming pool and the world’s largest public
cantilever housing an observation deck.

e Expo and Conventions: The Sands Expo and Convention Center has 1.3 million square feet of flexible
convention and exhibition space. It can host over 45,000 delegates, 2,000 exhibition booths and 250
meeting rooms. It features Southeast Asia’s biggest ballroom, which can accommodate 6,600 people for a
banquet, and up to 11,000 for an auditorium-style lecture.

e Shopping: The Shoppes at Marina Bay Sands has close to 800,000 square feet of retail and dining space.
Luxury retailers include Bally, Cartier, CHANEL, Salvatore Ferragamo, Franck Muller, Gucci, Hermés,
Hublot, Hugo Boss, Louis Vuitton, Miu Miu, Omega, Patek Philippe, Prada, Tiffany & Co. and Yves Saint
Laurent. New brands include Anne Fontaine, Leviev, Marisfrolg, Moiselle, Rabeanco, Stefano Ricci, and
Wolford.

e Restaurants:
o Dining at Marina Bay Sands is a gourmet experience with over 50 dining choices. These include
celebrity-chef restaurants helmed by Mario Batali, (New York), Daniel Boulud (New York),
Wolfgang Puck (Los Angeles), Santi Santamaria (Barcelona), Guy Savoy (Paris), Tetsuya
Wakuda (Sydney) and Justin Quek (Singapore).
o Marina Bay Sands features signature restaurants, modern bistros and a premium food
marketplace.

o Entertainment: Marina Bay Sands energizes the entertainment and nightlife scene in Singapore with
nightclubs, world-class entertainment, a museum and a casino.

o The ArtScience Museum at Marina Bay Sands, which has a lotus-inspired design, features
blockbuster exhibitions from around the world.

o Two state-of-the-art theaters offer a total of about 4,000 seats. The widely acclaimed Broadway
hit The Lion King ran from March to October 2011 at Sands Theater, making it the most
successful Broadway show in Singapore. The Grand Theater presents shorter-run shows such as
concerts, award ceremonies and gala events.

o The outdoor Event Plaza along the waterfront promenade is the perfect space for hosting
audiences during large-scale performances on the bay or on the plaza.



Senior management team comprises Las Vegas Sands Corp. executives Mr. Sheldon G. Adelson,
Chairman and Chief Executive Officer, Mr. Michael A. Leven, President and COO, as well as President
and Chief Executive Officer of Marina Bay Sands and Managing Director of Global Development for Las
Vegas Sands Corp., George Tanasijevich.

Built at an investment of US$5.7 billion inclusive of land cost.

Situated on 15.5 hectares of land with a built-up area of 581,400 square meters of Gross Floor Area
(GFA); the casino forms less than 3 percent of the total GFA.

Designed by renowned Boston-based architect Moshe Safdie.

Marina Bay Sands Pte. Ltd. won the competitive bid for the Marina Bay integrated resort in May 2006 and
construction commenced in early 2007.

Marina Bay Sands Pte. Ltd. is a subsidiary of Las Vegas Sands Corp. (NYSE: LVS), Asia’s leading
developer of premium integrated resorts and the Meetings, Incentives, Conventions and Exhibitions
(MICE) industry leader in the United States.

Currently, Marina Bay Sands hires approximately 9,000 Team Members.

Marina Bay Sands is committed to meeting Singapore’s social needs, in addition to achieving the
country’s economic and tourism goals. Our Corporate Social Responsibility (CSR) program supports a
variety of charities and causes including those relating to youth and education.

One of our primary CSR programs is the Youth Inspiration Internship Program, which provides less
privileged youth with the opportunity to learn new life skills. We work with Metta School and Students Care
Service to offer apprenticeships and on-the-job training for their youth to learn about the service sector.

Since opening in April 2010, Marina Bay Sands has been highly recognized in Asia for its outstanding
MICE and hotel facilities. Significant accolades include:

o “Asia’s Best MICE Hotel” at CEI Asia Industrial Awards 2012

“Special Recognition (Breakthrough Contribution to Tourism) award 2011” by Singapore Tourism
Board

“Best Hotel Investment of Asia” at the 2010 AHF International Hotel Investment Summit

“Asia’s Best MICE Hotel” at CEI Asia Industrial Awards 2011

“Asia’s Best Convention & Exhibition Center” runner-up at CEl Asia Industrial Awards 2011
“Best views of Singapore — Sands SkyPark” by The Best of Singapore 2011 by Singapore Tatler
“Best New Large Hotel” runner-up by Timeout Magazine in 2011
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