
 

 
 

AVENUE SINGAPORE: Halloween Social Media Giveaway 

Terms & Conditions          

 
By submitting your details or entries, you are deemed to have accepted the following Terms and Conditions 
of the contest. 

1. Marina Bay Sands Pte Ltd (“Organizer”) is the organizer of the AVENUE Singapore – Halloween Social 
Media Giveaway (the “Contest”). The Contest will start on 31 October 2019 at 07:00pm Singapore time 
and end on 7 November 2019 at 12:00pm Singapore time (“Period”).  

2. To enter the Contest, the entrant (“Entrant”) must: 

a. Be aged 18 years and above  
b. Be present at the Halloween event at AVENUE Singapore on 31 October 2019 (“Event”), and 

dressed in accordance with the Halloween theme 
c. Be one of the three (3) individuals selected by AVENUE Singapore’s representatives during the 

Event to participate in the Contest 
d. Execute and return to the Organizer the release form during the Event, furnishing such consent 

as required by the Organizer to administer this Contest, including consent from the Entrant for the 
Organizer to upload the Entrant’s image to AVENUE Singapore’s official Instagram account. 

3. By agreeing to take part in the Contest, Entrants represent and warrant that they have the legal right 
and capacity under their respective jurisdictions to enter into the Contest and to agree to these Terms and 
Conditions. This Contest is void where prohibited or restricted by law, and entries from such jurisdictions 
shall not be accepted. 

4. Selection of the Entrants shall be determined by AVENUE Singapore’s judges in their sole discretion 
based on the creativity of the outfits, such determination to be final and binding, such determination to be 
final and binding.  

5. One (1) Entrant will be chosen as a winner (the “Winner”), based on the most number of ‘likes’ an 
Entrant’s submission receives on the photo of them on AVENUE Singapore’s official Instagram account.as 
of 7 November at 12:00pm.  

6. The Winner will be announced and contacted by a representative of the Organizer using the details 
provided by the relevant Entrant on 7 November 2019 after 12:00pm. 

7. The Winner who complies with all the terms and conditions herein will receive the following prizes 
(“Prizes”): 

Winner 

2D1N Marina Bay Sands hotel Deluxe Room 

$500 Singtel Shop Voucher 

$250 PUMA Voucher 

Huawei Nova 5T 

K-Bright Hamper worth $615 

Bulgari Hamper worth $469 

1 x Unlimited Pass at BBOUNCE Studio & BEATX Studio 

Sudio Wireless Vasa Blå Earphones 
 

 

Notwithstanding the foregoing, the Organizer reserves the right to substitute any Prize with one or more 
Prize alternatives of equivalent value (other than cash). 

8. All Prizes must be collected in the manner and within the period specified in the winning notification sent 
to the Winner. If the Winner fails to collect the prize, the Organizer reserves the right to regard the Prizes 
as forfeited without liability to the Winner. The Organizer’s decision is final. 

9. Prizes do not include any costs, fees or expenses relating to acceptance or usage of the prizes that are 
not explicitly stated herein, such as but not limited to air tickets to Singapore, taxes, meals, beverages of 
any type, merchandise, service charges, souvenirs, and gratuities and tips (the “Expenses”), which are 
the responsibility of the Winners. Neither the Organizer nor its affiliates, subsidiaries, divisions, joint 



 

 
 

ventures, and/or third parties providing services on its behalf, and their respective officers, directors, 
members, shareholders, management, employees, partners, agents, insurers and other associated parties 
and their respective successors and assigns, shall be held accountable for the Expenses.  

10. By participating in the Contest and/or accepting the Prizes, each Entrant consents to Organizer, the 
Tao Group or any of their related companies (collectively, the “Companies”), agents and third party service 
providers and governmental and regulatory authorities (whether located in Singapore or elsewhere) 
(collectively, the “Parties”) to collect, use, store, disclose to the Parties, and/or broadcast via any corporate 
and public media platforms in any jurisdiction (“Use”) such Entrant’s personal data as collected by the Tao 
Group or MBS from time to time (the “Data”) for the purposes of: 

a. processing and administering matters relating to this Contest, customer service matters (e.g. 
contacting for surveys, conducting data profiling and data analytics to better understand preferences 
to improve Organizer or the Tao Group’s services, etc.), or any purposes as set out in the prevailing 
Tao Group privacy policy (See https://www.taogroup.com/privacy-
policy/#targetText=TaoGroup.com%20Privacy%20Policy&targetText=PII%2C%20as%20described
%20in%20US,identify%20an%20individual%20in%20context.) and MBS’ privacy policy at 
http://www.marinabaysands.com/policy.html, and the Companies’ legal, operational and business 
needs;  

b. complying with the Companies’ internal policies, any applicable law/regulation and request/direction 
of any applicable authorities of any relevant jurisdiction that is binding on the Companies; and  

c. marketing and advertising the Companies’ business within and outside of Singapore. For this 
purpose, the Entrant grants Organizer and the Tao Group each a licence to Use their personal data, 
including their images and likeness, and waive all claims for payment for such Use. 

 

Entrants may withdraw their consent to the above processing or access or correct their personal data by 
(i) informing the Tao Group directly and (ii) following the instructions as set out in 
https://www.marinabaysands.com/data-protection-office.html.  Please note that the Organizer may be 
unable to administer the Promotion without Entrant’s consent to the above. 

 

 

11. In the event that a Winner is at any time determined to be ineligible or withdraws from the Contest or 
does not collect the Prizes in the manner and within the period specified in the notification sent to the 
Winner, the Organizer reserves the right to declare the qualifying Entrant with the next highest number of 
“likes” to take the place as a Winner, although it will not be under any obligation to do so.  

  

12. By agreeing to take part in the Contest, the Entrant, at any time, without any fee or other form of 
compensation: 

a. grants Organizer and the Tao Group permission for his/her entry to be published on Organizer or 
the Tao Group websites, in print materials, radio broadcasts, and displayed on Organizer or the 
Tao Group Facebook Page, Instagram, Twitter or any other social media pages; and  

b. grants Organizer or the Tao Group permission to use his/her name, photographs, videotapes or 
any likeness of him/her, for feedback, promotional, advertising, marketing and/or publicity 
purposes and to have his/her submitted name posted on Organizer or the Tao Group websites, in 
print materials, radio broadcasts, displayed on Organizer or the Tao Group social media pages 
and/or used by Organizer or the Tao Group.  

13. Any Entrant found cheating will be disqualified from the Contest and rendered ineligible for any Prizes. 
The Organizer reserves the right to disqualify Entrants for fraud, manipulation or other related issues, 
including providing false information (such as fake account(s), personas or photos) or for deliberately 
withholding information.  

14. Entrants may not object to the Prizes. The Prizes are non-transferable and non-refundable. The Prizes 
may not be sold or used for any commercial purpose, including but not limited to any use for which the 
registrant participant would be entitled to collect fees or receive any remuneration. The Organizer will be 
under no obligation to replace or pay to the Winner the value of any Prizes that are not utilized by the 
Winner before any expiry date as may be stipulated by the Organizer.  

https://www.taogroup.com/privacy-policy/#targetText=TaoGroup.com%20Privacy%20Policy&targetText=PII%2C%20as%20described%20in%20US,identify%20an%20individual%20in%20context.
https://www.taogroup.com/privacy-policy/#targetText=TaoGroup.com%20Privacy%20Policy&targetText=PII%2C%20as%20described%20in%20US,identify%20an%20individual%20in%20context.
https://www.taogroup.com/privacy-policy/#targetText=TaoGroup.com%20Privacy%20Policy&targetText=PII%2C%20as%20described%20in%20US,identify%20an%20individual%20in%20context.
http://www.marinabaysands.com/policy.html
https://www.marinabaysands.com/data-protection-office.html


 

 
 

15. Organizer is not an agent of the merchants supplying the Prizes. Terms and conditions for the use of 
the Prizes as stipulated by the merchants supplying the Prizes shall apply. Organizer will not accept 
contractual, torts or any other kind of liability in respect of any Prizes supplied by third party merchants. 
Any photograph used to showcase or promote a Prize is for illustrative purposes only and the actual Prize 
may differ from appearance and other features from the item shown in the photograph. Organizer makes 
no representation or warranty as to the quality, design, specifications, condition or performance of such a 
Prize and assumes no liability or responsibility for the acts or omissions of the relevant merchants or any 
non-performance or defects in any Prizes supplied by third party merchants. Any dispute about the quality, 
condition or performance of a Prize supplied by third parties is to be resolved directly between the Winner 
and the relevant merchant. 

 

16. The Organizer reserves the right to revise, cancel, suspend or modify the Contest at its sole discretion 
without notice. At any time, The Organizer reserves the right to disqualify an Entrant, to modify these Terms 
and Conditions, or any aspect of the Contest as it deems necessary, or to cancel the production and 
development of the Contest. The Organizer shall not be obliged to give any reason or enter into any 
correspondence with any persons on any matter concerning the Contest. The Organizer is under no 
obligation to exploit the Contest in any media. In case of any dispute arising in connection with the Contest 
or these Terms and Conditions, any decision by the Organizer is final and no challenges to such decision 
will be entertained. Entrants shall not commence any legal or other proceedings in any court or tribunal in 
any jurisdiction in respect of any such dispute.  

17. The Organizer is not responsible for:  

a. Electronic transmission errors or delays resulting in an inability to participate in the Contest, claim 
a prize, or other loss;  

b. Theft or destruction of or unauthorised access to or alterations of entry materials, or for technical, 
hardware, software failures of any kind. Lost or unavailable connections, or delayed computer 
transmissions, whether caused by the Organizer, or by any of the equipment; or 

c. Programming associated with or utilised in the Contest or by any technical or human error which 
may occur in the processing of submissions which may limit, restrict, or prevent a party’s ability to 
participate in the Contest or claim a Prize. Proof of delivery of an entry or email is not proof of 
receipt by the Organizer.  

18. The following parties are not eligible to participate in this event:  

a. Advertising agencies, tenants and affiliates of the Tao Group or Organizer;   
b. Employees of the merchants providing the Prizes; 
c. Employees of the Organizer, the Tao Group and their immediate family members. It shall be the 

duty of employees of the Organizer and the Tao Group to inform their immediate family members 
that they are not eligible to participate in this promotion; and  

d. Public/Government Officials and Relative or Close Associates of such Public/Government Officials.  

Public Official or Government Official means any:  
• Employee, representative officer, director, agent, consultant or board member of any body or 
branch of national, regional, provincial, state, municipal or local government, whether legislative, 
executive, or judicial, or any person acting in an official capacity on behalf of a government 
entity.  
• Officer, representative director, employee, agent, consultant, or official of a public international 
organization, officials of political parties and candidates for political office.  
• Officers, representative directors, employees, agents, consultants, or officials of business 
entities owned, operated or controlled by, or otherwise under the influence of, a governmental 
body, agency or entity (commonly referred to as State Owned Enterprises). Business entities 
may be “controlled by” a government even though government ownership is less than 50%. The 
determination of government control should be made on a case-by-case basis in consultation 
with the Compliance Department.  
• Any other person while knowing that the payment or promise to pay will be passed on to one of 
the individuals or parties referenced above.  
 
Relative or Close Associate means individuals with close personal or familial dealings with a 
Public/Government Official, such as business associates or people related to the 
Public/Government Official by blood or marriage. 



 

 
 

The Organizer reserves the right to refuse to issue a prize to a Winner determined to be non-eligible. 
The Organizer also reserves the right to invalidate any prize issued to a Winner that is later determined 
to be non-eligible for any reason.  

19. Each Entrant agrees to release and hold harmless Organizer, and its affiliates, advertising and 
promotion agencies, representatives, agents, successors, assigns, employees, officers, and directors from 
any liability, illness, injury, death, loss, litigation, claim, or damage that may occur, directly or indirectly, 
whether caused by negligence or not, from: (i) their participation in the Contest, and/or (ii) their acceptance, 
possession, use, or misuse of any Prize or any portion thereof. 

20. Each Entrant agrees to indemnify Organizer against any losses, claims, demands, liabilities, costs and 
expenses for personal injury or death, loss, damage to property, breach of any obligations, warranty or 
representation, intellectual property infringement claims, fines and penalties, which may be imposed on or 
which Organizer may suffer or incur or which may be made, instituted or asserted against Organizer  arising 
out of or by reason of negligent acts, omissions, fraud, wilful misconduct, or a breach of obligations, 
covenants, representations or warranties by Entrant in connection with this Contest. 

 

21. The Contest is in no way sponsored, endorsed or administered by, or associated with Instagram. By 
entering, Entrants confirm that they release Instagram from any responsibility and agree to Instagram’s 
terms of use. 

 


