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Marina Bay Sands raises over S$3.5
million at annual charity festival

Excited participants kicking off the second Play It Forward charity race at the Event Plaza

Singapore (2 August 2016) 1 MarinaBaySands6é annual Sands for Singapor
ended on a high note on Sunday, with more than S$3.5 million raised in support of 80 local
charities.

First launched four years ago, the annual festival i a key signature event under Marina Bay
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and awareness for local charities, and is among a myriad of ways that the integrated resort

gives back to the local community.

Each year, the festival features fun-filled activities that take place at the iconic attractions
across the integrated resort. These activities not only engage the public, but also motivate and
inspire the more than 9,500-team members to volunteer their time for charitable causes. The
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festival also provides a platform to raise the profile of the designated local charities under the
Sands for Singapore programme, and encourages new and additional funding from a variety
of stakeholders, including guests and partners of Marina Bay Sands.

This year, the festival saw members of the public and volunteers taking part in 22 activities
that all gave back to the local community.

From Scoops of Hope, a pop-up booth that served gelato crafted by the celebrity chefs at
Marina Bay Sands, to the Community Chest Family Carnival at the Event Plaza, the public
were treated to a host of exciting and meaningful activities that helped to raise funds and
awareness for Singapore charities.

A highlight of the festival was the Play It Forward charity race, which saw 222 participants
forming 37 teams to compete in a series of challenges around Marina Bay Sands on Saturday,
30 July. A team of psychologists and social workers representing Ang Mo Kio Family Service
Centre (AMKFSC) Community Services Ltd. beat 36 teams to take home the top prize of
S$7,500 for the charitable organisation. But all the participants were winners, as Marina Bay
Sands donated more than S$120,000 worth of cash and prizes to 22 local charities on behalf
of the participating teams.

Psychologist Ms Liew Shi Hui, 23, who was part of the winning team from Ang Mo Kio Family
Service Centre (AMKFSC) Community Services Ltd, s a i Blay It frorward is a fun and
innovative way for us to contribute to charity instead of just doing normal fund-raising activities.
It was @ first time paatioigating, and we felt that it was a good chance for us to get
together and bond while giving back to the community at the same time. It feels surreal to be
the winner, all of us are very proud.o

In the week leading up to the festival weekend held between 29 and 31 July, Marina Bay
Sands team members also lent their support, with more than 1,900 volunteering at various
fund-raising and community events, clocking more than 4,000 volunteer hours. The spirit of
charity giving resonated well with the team, with an 81 per cent increase in volunteerism and
a 47 per cent increase in volunteer hours compared to the year before.

Mr George Tanasijevich, President and Chief Executive Officer of Marina Bay Sands, said:

iThe Sands for Singapore Charity Festival i s
responsibility efforts. During this period, | am always proud to witness our team members,

charitable partners and the public coming together to participate in the festival activities 7 all

for the common objective of giving back to the community. It is thanks to the passion,
commitment and enthusiasm of all those involved that we are seeing yet another successful

run of the Sands for Singapore Charity Festival
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Highlights of the Sands for Singapore Charity Festival 2016

Scoops of Hope

Beneficiaries from the School Pocket Money Fund eagerly selecting flavours at the Scoops of Hope booth,
during an exclusive gelato workshop and tastingsession wi t h Marina Bay Sandsd c¢h¢

Marina Bay Sands also inspired 10 celebrity chef restaurants to create a delicious way for the
public to help children from low-income families. Award-winnning restaurants including Waku
Ghin, CUT by Wolfgang Puck and Bread Street Kitchen came up with nine flavours for the
Scoops of Hope pop-up gelato booth. In total, 9,778 scoops were sold. All proceeds will go to
beneficiaries from The Straits Times School Pocket Money Fund.

Play It Forward

From left to right: A participant eating gelato with a pair of chopsticks during the Scoops of Hope game; The
winning team from AMKFC Community Services Ltd receiving their prize on stage
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Emcees Paul Foster, Charmaine Yee and Glenn Ong gatheringt he c¢cr owd for a OWeFied at Pl

Up from 25 participating teams and 15 charities last year, the second edition of Play It Forward
returned on a bigger scale with more teams and charities on board. Each team represented a
local charity of choice and competed in a gelato-eating contest, a table setting challenge and
other creative games across different locations at Marina Bay Sands.

Entertainment at the Event Plaza

Pop rock string quartet VOX (left) and rock band Shirlyn & The UnXpected (right) performed on Friday night

Over at the Promenade, the Event Plaza came alive with free movies and live band
performances on 29 and 30 July. Families and friends came down to catch the screenings of
Jurassic World and Fast and Furious 7 and dance along to the performances by local bands
VOX, Shirlyn&The UnXpected and Jive Tal kin6.
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Members of the public turned up to catch the free movies and music at the Event Plaza during the
first two days of the Sands for Singapore Charity Festival 2016

Doodle Wall and Charity Booth

The completed drawing of the festival booth backdrop by Band of Doodlers

Armed with black markers, local artist group Band of Doodlers illustrated a compilation of
drawings that celebrated the value of giving back and images relating to the integrated resort
and Sands for Singapore on a blank white wall. This was later used as the backdrop of the
festival 6s Tha booth wag pldred at Tine Shoppes at Marina Bay Sands for
visitors and shoppers to donate money to support Community Chest. Those that donated



