WeChat 2018 Lunar New Year Campaign

General Terms and Conditions

1.

Marina Bay Sands Pte Ltd (the “Organiser” or “MBS”) is the organiser of the ‘WeChat 2018 CNY
Campaign’ (“Campaign”). The Terms and Conditions contained herein, including information on
how to participate in the Campaign, will apply to the Campaign.

The Campaign will run from the 25t January 2018 at 18:00 hours Singapore time to 4t»March 2018
at 23:59 hours Singapore time (“Campaign Period”).

The Campaign is available to WeChat account holders who are age 21 years old and above
(“Participant”). The Campaign comprises of two (2) interactive games, namely, WeChat Red
Packets and Vouchers and WeChat Interactive Game, hosted on MBS WeChat Account. By playing
any of the games, Participant stands a chance to win attractive prizes through lucky draws. The
following parties are not eligible to participate in the Campaign: (i) advertising agencies and
affiliates of MBS who are directly involved in the promotion of the Campaign; (ii) employees of
MBS tenanted retailers managing transactions; and (iii) employees of MBS and their immediate
family members (“Non-eligible Participants”). It shall be the duty of employees of MBS to inform
their immediate family members that they are not eligible to participate in the Campaign. MBS
reserves the right to refuse to issue a prize to a winner determined to be a Non-eligible Participant.

Participants who qualify for any of the lucky draws related to WeChat Red Packets and Vouchers
and WeChat Interactive Game in the Campaign must fully complete and submit the entry form
which can be found at MBS WeChat Account. Entry form with incomplete entries submitted will
be considered invalid. By participating in the Campaign, the Participant agrees to accept these
Terms and Conditions.

The WeChat Red Packets and Vouchers is a game which requires Participants who are on MBS
property to shake their phone to collect online vouchers for redemption at MBS. Details of the
duration and number and value of red packets which are available for Participants to collect and
redeem are set out below:

Duration of Number and Value of Red Packets to be Distributed on a Daily Basis
Distribution

26 Jan — 04 Mar 20 red packets X $51.02 cash red packet daily (38days)

16 Feb — 22 Feb 55 red packets X $51.02 cash red packet daily
15 red packets X $$2.04 cash red packet daily

5 red packets X $55.1 cash red packet daily

Total S$1560.6

*Any leftover red packets not collected and redeemed for the day will automatically accumulate to next

day.



6. Participants who go on to spend S$50 with any retailers at MBS shoppes in a single receipt can
submit their particulars using the form found on MBS WeChat Account and stand a chance to win
a red packet worth ¥ 888 (equivalent to approximately S$177) at the Big “Red Packet” Draw. The
qualifying form submission dates and draw dates for the Big “Red Packet” Draw are set out below,
one winner each time:

Big “Red Packet” Draw
Form Submission Dates Draw Dates Amount
15 Jan 0:00 — 28 Jan 23:59:59 29" Jan ¥ 888 (approximately S$177)
29 Jan 0:00 — 18 Feb 23:59:59 12" Feb Y 888 (approximately S$177)
19 Feb 0:00 — 11 Mar 23:59:59 05" March ¥ 888 (approximately S$177)

7. Winners of the Big “Red Packet” Draw will have their prize money credited to their WeChat
account.

8. The WeChat Interactive Game is a game which requires Participants to use their fingers to control
and collect as many falling red packets as they can within a certain time. Participants who
successfully collects a certain number of falling red packets within the stipulated time frame will
be able to submit their particulars using the form found on MBS WeChat Account and stand a
chance to win the following free room stay at MBS. Details of the prizes and draw dates are set
out below:

Prizes Details Draw Dates
First Prize (1 Winner) | Two-night stay with 05™ March
breakfast at Marina Bay
Sands, Deluxe Room
Second Prize (2 One-night stay with 29" Jan — 1 winner
Winners) breakfast at Marina Bay 12 Feb — 1 winner
Sands, Deluxe Room
Third Prize (20 S$100 F&B Voucher (each week Monday through the
Winners) Campaign Period)
29 Jan — 3 winners
5% Feb — 3 winners
12" Feb — 3 winners
19'" Feb — 3 winners
26" Feb — 3 winners
5% Mar — 5 winners
Other Prizes (while Digital Light Canvas First come first serve
stocks last) tickets; or Till 5t Mar
Zodiac glasses; or
Swarovski Crystal pen;
or




Wine opener; or
Limited edition red
packets sets
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Participants who also sign-up for MBS Sands Rewards Lifestyle membership card during the
Campaign will also be able to receive a welcome gift, while stocks last.

By participating in the Campaign, Participant grants MBS permission for MBS to publish the
Participant’s name on MBS’ marketing channels and on any of MBS’ social media platforms.

Winners of the lucky draws will be notified of their prizes after each draw date via both WeChat
messages and emails. Winners have to confirm their acceptance of the winning prizes by
responding through email or replying through MBS WeChat Account within one (1) week of
notification and MBS reserves the right to select another winner. Prizes are not transferable and
will be forfeited if not accepted and redeemed within the stipulated period.

Redemption of the draw prize is further subject to the winner agreeing to other applicable terms
and conditions, such terms and conditions will be provided to the winner together with the
notification of winning entry.

Prizes are not exchangeable for credit, cash or in kind and will not be replaced if lost.

The prize may not be sold or used for any commercial purpose, including but not limited to any
use for which the participant would be entitled to collect fees or receive any remuneration.

MBS reserves the right, at any time and without prior notice, to amend or alter the Terms and
Conditions of the Campaign, terminate the Campaign or adjust the draw prize structure, type and
distribution and all Participants agree to be bound by such amendments or termination.

Organiser reserves the right, in its sole and absolute discretion, to disqualify any individual for
tampering with the Campaign or acting in violation of any of these Terms and Conditions.

MBS reserves the right to disqualify any Participant who does not comply with or meet the Terms
and Conditions of the Campaign. MBS is not responsible for the loss of opportunity to participate
if for any reason whatsoever, a Participant is unable to comply with the Terms and Conditions of
this Campaign.

MBS has the right to final interpretation of these Terms and Conditions.

MBS is neither responsible nor liable for any delayed, lost, stolen, incomplete, late or misdirected
entries and submissions caused by any reason whatsoever. In particular, MBS is not responsible
for (a) electronic transmission errors or delays resulting in an inability to participate or other loss,
(b) theft or destruction of or unauthorised access to or alterations of entry materials, or for
technical, hardware, software failures of any kind, (c) lost or unavailable connections, or delayed
computer transmissions, whether caused by MBS, users, or by any of the equipment or
programming associated with or utilised in the Campaign or by any technical or human error
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which may occur in the processing of submissions which may limit, restrict, or prevent a
Participant’s ability to take part in the Campaign.

By participating in the Campaign, Participant agrees:

a. that no claim relating to such losses or injuries (including special, indirect and
consequential losses) shall be asserted against MBS, its parent companies, affiliates,
directors, officers, employees or agents from any and all losses, damages, rights,
claims and actions of any kind resulting from the Campaign and acceptance of any
winning prizes, including without limitation, personal injuries, death and property
damage.

b. to the collection, use and disclosure to third party service providers by MBS, of any
personal data provided by a participant to MBS in conjunction with the Campaign, for
such purposes as MBS deems reasonably necessary for the administration and
management of the Campaign.

By participating in the Campaign, Participant consents to receive future marketing offers,
promotions and other news from MBS and/or its related companies.

By participating in the Campaign, Participant agrees to the privacy policy as stated on
www.marinabaysands.com/policy.html.

Each participant agrees to release, discharge, indemnify and hold harmless MBS and its agencies,
affiliated companies, authorised partners, sub-contractors and their respective officers, directors,
employees, agents from and against any claims, losses, liabilities, expenses, costs and damages
arising from and in connection with participant's participation in this Campaign and the
acceptance, use and consumption of the vouchers and/or the prizes. MBS makes no warranties,
representations or guarantee either expressed or implied regarding prizes / vouchers, including
but not limited to any warranty of merchantability and fitness for a particular purpose. Any
dispute about the quality, condition or performance of the products/services is to be resolved
directly between the applicant and the relevant merchant. The merchants supplying the
products/services are not a participant in or sponsor of the Campaign.

In the event of any dispute, the decision of MBS shall be final and binding and no further
correspondence will be entertained.

The Chinese version of the Terms and Conditions are provided only for reference. If there is any
conflict between the Chinese and English version of these Terms and Conditions, the English
version shall prevail.


http://www.marinabaysands.com/policy.html
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